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vBX
Portfolio

WHERE BRILLIANCE MEETS PRESTIGE

Real stories, real impact, real connections.
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NOT EVERYTHING REVEALS ITSELF AT ONCE.

nter the world of VBX .—)

/here Brilllance Meets Pre

ISIOBRANDX



Curators of digital Eleganc

This is not just a portfolio. It's a gateway to the untold,
a collection of visual stories forged in midnight tones and golden edges.

BEYOND THE OBVIOUS, BEYOND THE NOISE...

There is a place where silence speaks in visuals, and luxury is
whispered in shadows.

You've just stepped inside.

ESN’T SHOUT. IT RESONATES. CRAFTED FOR THE FEW WHO SEE THE WORLD DIFFERENTLY.



3X, THE STORY ...

Jdidn't come from the same background, but we spoke the same creative language. At the university EHEC Alger
SERIAN, between lectures, projects, and long conversations that always ran deeper than schoolwork, something
began to take shape.

Massil Aoudjit had a natural instinct for human connection, a mind built for strategy, marketing, and movement.
<oub Ferhati saw design as more than visuals; for him, it was language, structure, and feeling all at once.
sri Kethiri lived in moments, translating them through the lens of filmmaking into emotions people could feel.

each started as freelancers, working in separate worlds, chasing different briefs. But over time, the lines blurred. We
ot circling the same questions, about meaning, about identity, about impact. We realized we didn’t want to just build
for brands. We wanted to build with intention.

THAT'S WHEN VISIOBRANDX EMERGED, NOT JUST AN AGENCY, BUT A MEETING POINT BETWEEN VISION AND
IDENTITY.

> created VisioBrandX to help brands speak with clarity, move with purpose, and connect on a deeper level. We don't

follow templates. We extract essence. We shape stories that resonate, inspire, and stand the test of time.
This is where our story began.

ERESTIS STILL UNFOLDING, ONE BRAND AT A TIME...

VISIOBRANDX




3RANDX HlK L

GROUP

VisioBrandX is not a standalone force, it is part of a larger vision: BLK Group.
AT THE HEART OF THIS COLLECTIVE LIES A DUAL POWER.

On one side, VisioBrandX, the strategic and communication core, where ideas are born, shaped, and refined. We think
before we speak. We craft before we create. From brand positioning to storytelling, from market strategy to creative
direction, our team builds the blueprint that gives brands meaning, clarity, and presence.

On the other side, our creative ally: 3CHRA Agency, our in-house production studio. When ideas become scripts, and
scripts become visuals, 3CHRA takes over. With a sharp eye for aesthetics and cinematic craft, they handle everything that
moves from branded content to short films, from commercials to documentary pieces.

Every frame, every angle, every emotion is desighed to bring our vision to life.
Together, we form a seamless loop, strategy to story, concept to camera, message to impact.

BLK Croup Is where brand essence meets bold execution.
VisioBrandX imagines the why. 3CHRA captures the how.
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Why VBX ? Key Pillars of

Turning visions into brands, and VisioBrandX
brands into legacies. because
your story is powerful, and our

o
purpose is to make the world F
= )
feel It.
We MASTER creating identities that inspire, uplift communities, _ ,
, , Impact-Driven Branding — We craft brands that
and contribute to a better world. We help businesses become inspire, empower, and drive positive change.

forces of positive change by addressing the issues that matter:

sustainability, ethical growth, and social impact. Our team is driven

by the belief that branding is more than aesthetics—it's about [ Ethical Growth — Sustainability, integrity, and ]

building trust, shaping culture, and leaving a lasting mark. We take purpose guide every brand we build.

pride in crafting brands that not only succeed in the market but

also empower people, support meaningful causes, and create a .
P PEOPIS, SUPP 9 ’ Culture & Community - We shape brands that

future where businesses and society grow together. connect deeply with people and leave a lasting
legacy.
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We redefine branding with
purpose, setting new
standards, creating lasting
and positive impact.

(O

our vision

To be the Marketing agency that sets new standards in
branding, the driving force behind brands that don't just
compete but lead, inspire, and leave a lasting imprint on
their industries and audiences. We envision a world where
every brand carries a soul, a purpose, and a connection
that transcends business.

©

our mision

We empower businesses by crafting distinctive
brand identities, developing impactful strategies,
and building meaningful connections with their
audience. Through creativity, strategy, and
innovation, we help brands become recognizable,
memorable, and emotionally resonant.

Beyond
Standards, Into

Legacy - .

Contacts



VISIOBRANDX

OUR
VALUES

Branding is more than a service, it's a craft fueled by
vision, authenticity, and bold execution.

We don’'t follow trends; we define them.

Every detail is intentional, every strategy is precise, and
every brand we build is designed to lead, not just exist.

We shape stories that resonate, forge connections that
last, and create brands that don't just compete, they
inspire.

A BRAND
CES”

(Dresemtatom}
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Vision

We believe in the power of a clear, bold
vision. Every brand we build starts with
deep purpose and intention.

Xcellence

We refuse mediocrity. If it's not top-tier,
strategic, and powerful, we don’t release
it.

Services & Process

Authenticity

We reject superficial branding. Real
stories, real impact, real connections—
that's what we create.

ImMmpact

We don't create for attention; we create
for transformation.

Partners

MasterWorks

Creativity

We are not here to make things look

"nice", we create with strategy, meaning,

and emotional depth.

%>

Partnership

We don't see clients, we see partners.
Their success is our mission.

Contacts
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ur Branding Philosophy

We believe branding is a matter of essence, not appearance.
A brand is not a logo or a campaign but a living identity
shaped by purpose, vision, and emotional truth. We approach
every project with the conviction that strategy comes first,
guided by bold ideas, meaningful storytelling, and a deep
respect for authenticity.

Our work is rooted in the belief that brands should not only
succeed but inspire, empower, and leave a lasting imprint
on culture and society.

Bold.

WE DON’T CREATE FOR ATTENTION; WE CREATE TO True.
CONNECT. Timeless.

Every choice we make, from concept to detail, is intentional,
crafted to spark emotion and build trust.

For us, branding is a long-term investment in meaning, built
to move people and shape futures. This is how we give vision
a voice, and how we transform brands into legacies.
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entities that resonate and stand out. Our holistic
mbines creative storytelling with strategic marketing to
brand at the top of your industry. At VBX, we craft
t captivate your audience, amplify your presence, and
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CENEM
IDEO

we craft cinematic experiences that elevate your brand.
Our HIGH-END video production services combine
storytelling with stunning visuals to bring your
message to life and captivate your audience.
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engage your audience and leave a lasting
From cohesive templates to dynamic visua
ensure your social media shines.
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e \V
MEDIA BUYING

we leverage data-driven strategies and in-depth audience
insights to place your ads where they'll have the biggestgimpac.
From planning to optimization, our media buying serviéésensure
you get the highest ROI possible.
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-Change in brand actions -Organisation
-Repositioning the brand -Environment
-Rejuvenating the brand \ / -Customers
-Rebrandin
° iSDJUSTMENTS °! conTExT
ANALYSIS
-Brand Purpose
02 N
-Brand Vision
R R R C=% o sf::r';?;v Brand Mission
= S —
Brand KPls / MEASUREMENT DEVELOPMENT T =<

-Brand Values
-Brand Positioning

-Brand Promise
03 LoAND —Sranj fe?wy
yemE -Bran rchitecture

EXECUTION

\4=),¢

BRANDING 100%

TAILORED FOR -Internal alignment

(@ YOUR BUSINESS -Brand communications

Contacts




MasterWorks Contacts

VISIOOBRAND)( Presentation <Serv’ces & Drocess) Partners

OUR
PROCESS

<VBX PRE-STRATEGY
%\ —Brand Audit

e Analysis of your environement
» We get to know your organisation

True branding is about shaping Perception, it's the e We WOI’k to understand your
emotional and psychological relationship a business has
with its audience. customers

Branding goes far beyond the superficial elements of a
company like its name or logo. While these visual cues are
important, they are merely the tip of the iceberg.

Branding is the soul of a business. It's how a company differentiates
itself in a crowded market and creates lasting impressions. A well
crafted brand speaks directly to the hearts of customers, and that's
something no logo can do on its own.

< Trajectory >
BRAND ESSANCE

STRATEGY STAGE — -9

BRAND POSITIONING

AND BRAND PROMISE

|
« Brand Positioning Map « Definning the core of your | S
* Brand Positioning Statement e brand N VISSeIN
e Brand Promise _ . VALUES .
» Positionning Your Brand
- o Crafting The visual identity N\
« Brand Architecture l

-_§

SIVANNID) B
IDENTITY \/\/I—IEEDF(Q)@VN

e Cultural, Geographical, and Historical Roots e Bran
* Name, Personality, Commmunication Style & Tone of Voice e H
e Visual & Sensory Identity
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>
OCESS
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Execution puts the brand strategy into action D eStI n a t I O n

across all channels and experiences.

Measurement tracks how the brand performs \ —_ Strategy EX@CU'UOHS

in the real world, looking at customer
perception, engagement, and overall impact. N Aligning Your Entire Organization With Your

. _ Brand Strategy.
Adjustment uses that data to refine the brand, I

making sure it stays aligned with audience )
expectations and market trends. When e Brand strategy endorsement checklist

combined, these steps ensure the brand e Checklist to ensure full delivery of brand BRAND
remains consistent, effective, and adaptable. strategy and promise across teams COMMUNICATIONS

TN

e Inform and Engage Employees
With the Brand

e Develop a Brand Communication
Plan and Produce Effective
Materials

A strong brand is not a one-time achiev
is built and sustained through consis
execution, ongoing evaluation, and
adjustment..

LAST BUT NOT LEAST

Measuring & Adjusting—
* Analyzing Your Brand's Performance, @‘
—

Brand Measurement & KPIs

e Measuring the Success of Your
Branding Efforts

e Brand Strategy Adjustments
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They benefited from our high-end work.
NOW THEY TRUST US

EXPRESS

PNBEDAY NUtriciaier 3CHRR

_ nd a3
X BlE Spor Buo 55
. B%| Asiatique 44
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\‘@ DAY

- MASTERWORKS

NEXDAY CASE STUDY

We partnered with NexDay Delivery, a next-gen logistics company, to build their brand
from the ground up. From crafting a bold visual identity to developing a complete
branding strategy, we brought their vision to life, ensuring every element reflected their
promise:

“TOMORROW'’S DELIVERY, TODAY’S PROMISE."

Our work included everything from the logo, color palette, packaging, uniforms, and
van design to the brand book, social icons, and stationery—all built under a cohesive,
future-forward identity.

LINKTO T


https://www.instagram.com/p/C-dEqV-It-N/?img_index=1
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NEXDAY VISUAL IDENTIT

LOGO, COLORS, SHAPES AND TYP(

wnesoar (TS
YNEDAY

DELEVERY SERVICE

A Aa Bb Cc Dd .7z Aa Bb Cc Dd .Zz
a 1234567890 Aa 1234567890
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wt

wmrat volutpol. Ut wiai snim ad minim vemsom, g o o wolupal. UT wisd i s AR e c Ltk
tategn wllomeorper suscipit leborns nisl of ohguip on oo cemmedo whiamcgeper susops kbartis nesl ot 2liquep £8 o2 COMMCEC CONsequat.
Y conEsguat. Dess autsm vel sum inurs dedor i handramt i vul putats Dubi wetem val sum iriuns dolol in hisdisrt in suipsts veit s
NEXDA valit sise meleutio consaquad, val illum delere ou bregiat rulla mlelie ConteuaL vel M goliee Su beugist nulls TECINSIS L wers o
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NEXDAY VISUAL IDENTITY

MOCKUPS . JAND BEYOND
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NEXDAY STRATE

BRAND STRATEGY AND AUDIT

Brand Strategy Brand Audit

1. Brand Purpose & Values 1. SWOT Analysis

2. Target & Audience 2. Competitive Analysis

3. Market Research 3. Customer Feedback Analysis
4. Brand Positioning 4. Brand Performance Metrics
5. Brand Voice & Messaging 5. Brand Health Check

6. Brand Experience



https://www.instagram.com/p/C-iEtqKIlbN/?img_index=1
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9,297 likes 9,297 likes
View all 165 comments View all 165 comments View all 165 comments
11 HOURS AGO. 11 HOURS AGO.

© Add a comment... Post @ Add a comment... Post. @ Add a comment... Post

we created a complete set of social media posts for
NexDay Delivery, highlighting their fast service, modern
fleet, and customer-first promise. Every post was
designed to strengthen brand recognition and engage
their growing audience across platforms.

.. @Blgll JUAJl LAl oaic

SOCIAL MEDIA POSTS DESIGN

2l 4

() @i Al Qv Al Qv

9,297 likes ‘ 9,297 likes 9,297 likes
View all 165 comments View all 165 comments View all 165 comments
11 HOURS AGO. 11 HOURS AGO. 11 HOURS AGO

@ Add a comment... Post © Add a comment... Post @ Add a comment... Post
—
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T3

EXPRESS

MASTERWORKS

VBX
TSL EXPRESS CASE STUDY

We had the opportunity to completely transform TSL Express, a promising delivery company
In Algeria. Our mission was not just to refresh their look, but to rethink their entire brand
positioning to make them a true market leader.

A commitment that TSL Express now delivers consistently across all customyemstbuchpor

This project is a clear example of how strategy, creativity, and execution come together to
build a brand that dominates its sector.

LINKTO TH



https://drive.google.com/drive/u/4/folders/19-xeiIuo3h4H6VGhYNbLd59JQeirfg1t?fbclid=IwZXh0bgNhZW0CMTAAAR0g3OderohMpmWWQ7Y71VvCGXh0tY4PTysq4vrrV7dbCvAXnLN9GvgWxCo_aem_UXZUhXccEHoFvGNUw6iXQg
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TSL EXPRESS RE-BRANDING

Complete Rebranding & Visual Excellence

(@)
; ) Az Aa
D \/ 'l' Si _. GOTHAM LORA
» ABCDEFGH ABCDEFGH
I JKLMNOFPQ [{[F\LNEN'E}PL}_
. TSL £ press
o CourrierExpress
G
(o)
v RGB: 178, 7. 0
B HEX: #B20700
2 CMYK: 0, 96,100, 30
v T *
E
R RGB: 8,15, 44
f HEX: #080F2C
CMYK: 82, 66, 0, 83
g EXPRESS

/4

We reimagined TSL Express’s brand to match its bold ambitions.

From an outdated logo to a dyn
typograph

modern visual system, we introduced a strong logo redesign, powerful colors, and clean
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SL.
EXPRESS
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Through premium, engaging posts, TSL Express now holds the most
visually impressive and engaging social media presence among delivery
companies in Algeria, setting new industry standards.

SOCIAL MEDIA POSTS DESIGN

Qi_“/' TSL EXPRESS

O CEEEED
QY N
9,297 likes
View all 165 con
11 HOURS AGD
©) ad Post

TS TSL EXPRESS
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9,297 likes
View all 165 commen ts

@ Add a comment... Post.

Q!-.,;-..../ TSL EXPRESS
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) Q ¥ W
9,297 likes
Viewall 165 comme: nts
(&) Addacomme nt.. Post
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9,297 likes

View all 165 comments

| 11 HOI
‘ (2) Addacomment..
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@T‘SLEXPRESS
‘i&‘
e A

iaraUaic &e full

A At
)
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9,267 likes

View all 165 comments

L (&) Addacomme nt.. Post

@ TSL EXPRESS

9,297 likes
View all 165 comme: nts

(2) Addacomme t.. Post



https://www.instagram.com/tsl_express/
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\4=),¢
EFFECT

CourrierExpres

TSL E pi

.
L |

“‘MARKETING IS NO LONGER ABOUT THE
STUFF YOU MAKE, BUT ABOUT THE STORIES
YOU TELL.”

« SETH GODIN
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https://www.instagram.com/reel/DGoSmsxs_N_/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DHJyt2SM8nd/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DHCGc20sX2u/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DHb2YucMmcN/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DHPCPxRM9mx/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DHCGc20sX2u/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
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FAMILY TSi. T5H.MHH

EXPRESS

TSL MID-TERM STRATEGY DEVELOPMENT
——— BUILDING A SUSTAINABLE GROWTH STRATEGY

WE DESIGNED NEW INITIATIVES TO ENGAGE THEIR TARGET AUDIENCE.

e TSL T3ALMHA Concept:. Podcast-style reels offering tips for e-
commerce entrepreneurs.

e TSL Family: UGC-based reels to create emotional connections and
build brand trust.

e Commercial Reels: Sharp, direct promotion of TSL services.

.. FROM TRUST TO LOYALTY, WE'RE SHAPING TSL'S FUTURE.
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T,

EXPRESS

N

TSL MID-TERM STRATEGY OPMENT
ITSL TSALMHA

e Bilingual Smartness: We merged Latin characters with Arabic visual
cues the number “3" mimics the Arabic letter g, while the “L" subtly
resembles the Arabic 3, making the logo instantly recognizable and
relatable to a bilingual audience.

e The Red Graduation Cap: Sitting above the final “A” like a crown of
success, it symbolizes education, learning, and achievement
reinforcing the core purpose of the concept: teaching e-commerce
entrepreneurs the skills they need to thrive.

e Dynamic Red Curve: The red swoosh adds movement and energy,
reminding us of TSL's speed and delivery promise, while also visually
“underlining” the brand’s ambition.

e Bold Typography: The strong, geometric typeface communicates
strength, confidence, and clarity values TSL wants to embody in both
its services and its educational content
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T,

EXPRESS

~

TSL MID-TERM STRATEGY
ISL FAMIL

OPMENT
@,

Designed to visually capture the essence of community and
connection. The use of rounded, playful typography evokes a sense
of friendliness and unity, reinforcing the inclusive spirit behind the
“FAMILY" name. The bold red “TSL" element ties it directly to the
main TSL EXPRESS identity, ensuring consistency and brand
recognition. The upward curve subtly symbolizes growth, support,
and a shared direction all key values of the TSL FAMILY.

EAMIILY

While the concept itself is centered around UGC-based reels to
build trust, the logo stands as a visual representation of warmth,
belonging, and togetherness.
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VISIOBRANDX

TSL MID-TERM STRATEGY DEVELOPMENT
BUILDING A SUSTAINABLE GROWTH STRATEGY

TSL
FANICY

COMMERCIAL

~
= ( N
|
| &acuaylmiga .
TSLEXPRESS o
'.} ; z ?ﬁ
-} Chuwce T wdidl
| S uil&a Jnlgilicana
A Haguy JaJl
FAMILY k j

\_ J

Real people. Real trust. Real growth.


https://www.instagram.com/reel/DIetd9gslVe/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DKclf0Ks0aS/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DJ91KGjolhY/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==

Cover

VISId BRANDX (My Work) Work Experience  Educatio

AND THIS IS JUST THE BEGINNING...
IT'S ABOUT BUILDING A LASTING LEGACY.

Today, thanks to a full rebranding, a premium content strategy, and an authentic connection
with its audience, TSL Express is positioned among the most trusted delivery companies in
Algeria, alongside major players like Yalidine and Maestro Delivery.

BUT WE ARE JUST GETTING STARTED.

Through our long-term brand strategy, we are working to refine TSL's brand essence,
define its values, mission, and vision, and engrave its name into the minds of every e-
commerce entrepreneur in Algeria.



VISIOOBRANDX (My Work> Work Experience Education  About Me Cover

VISIO

BRAND GO
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vVBX - MASTERWORKS

sromvisontoreary NUTRICIAGO CASE STUDY

by

The Challenge :

The founder came to us with a simple concept:

“CONNECT THE ENTIRE HEALTHY LIFESTYLE ECOSYSTEM IN
ONE MOBILE APP.”

VBX TEAM : OKAY, LET THE MAGIC OPERATE ..

P m_



https://drive.google.com/file/d/1N0pPBE0g5FaYh31hzzs9OxzNjjXSuWFU/view?usp=sharing

VISIOBRANDX

LE GOUT
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VBX - NUTRCIAGO

LOGO exploration VISUAL IDENTITY

l.ltI'|C|C|'I

nutncm if~—] GO

Ce détail suggére que les evoque la nutrition , la santé Les halteres symbolisent suggere la rapidité,
produits sont a la fois nutritifs et une alimentation equilibree la force, l'energie et un l'energie et un mode de

et savoureux

mode de vie actif et sain. vie actif.
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NUTRICIAGO VISUAL IDENTITY

LOGO, COLORS, SHAPES AND TYPO

Aa Raleway

ABCDEF GHIJKLMNOPQRS T UV WOCYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Aa Dashing

ABCDEF GHIJKLMNOPQRSTUVWXYZ
abcdef phijkimnopqrstuvwxyz

NULFiCiAi<y
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NUTRICIAGO VISUAL IDENTITY

MOCKUPS, APP Ul/UX AND BEYOND

NULFiCia i<k

Votre Sante , Notre Mission !

LA PREMIERE APPLICATION D'ALIMENTATION SAINE EN ALGERIE

8.0 8 & ¢

GETITON
P> Google Play

£ Download on the

- App Store
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11 HOURS AGOH

Post @ Add a comment... Post @ Add a comment...

We designed a full series of social media visuals for Nutriciago, including athlete-
focused content, food partner promotions, and app download campaigns. Each post
was crafted to align with the brand’'s modern, healthy lifestyle identity while ensuring
clarity, consistency, and high visual impact across platforms.

SOCIAL MEDIA POSTS DESIGN
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VISIOBRANDX

NUTRIC'AGO

Strategy » Naming \Design » Development

From Idea to/mpact

When the founder of Nutriciago came to VisioBrandX, he had a bold ideq, to
unite the world of healthy eating, fitness, ans wellness into one powerful
mobile app. From that initial vision, we built everything.

We crafted the name Nutriciago, designed a unique Brand identity, developed
a sleek and intuitive app, and created a complete brand book to guide its
growth. Every element, from the logo to the user interface, was carefully
designed to reflect a modern, connected, and health-focused lifestyle.

Today, Nutriciago stands as a full-fledged brand and product, ready to inspire
and empower a new generation of wellness seekers:
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VB24

SERV.

TOO OFTEN, GREAT /DEAS

OME TOO LATE.

TEAMS OVERWHELMED.
NO TIME TO SHOOT.
JUALITY GETS SACRIFICED.

HERE WE TURN PRESSURE INTO PERFORMANCE.
OUR TEAM CAN DELIVER SPECIAL FULLY PRODUCED, NETWORK-READY CONTENT IN UNDER 24 HOURS ...

o FAST SHOOTING & EDITING © ON-BRAND VISUALS & COVER DESIGN
© SOCIAL-FIRST OPTIMIZATION °COMPLETE DELIVERY, READY TO POST

THE DIGITAL WORLD MOVES FAST. SO DO WE.
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VBX - MASTERWORKS

wareoevereonzanons, [IIENTALLA CASE STUDY

OTHERS PLAN IN WEEKS.
¢ VBXTEAM

The brief? Vague.

The timing? Brutal.

The deadline? Five days before
Eid, just after Ramadan.

DENTALA, a forward-thinking dental clinic, faced a critical moment. Just
days before Eid, they needed to unveil their new UV-free teeth whitening
treatment with impact, clarity, and urgency. The brief arrived with a
challenge: deliver a complete visual campaign in less than 24 hours.
Where others hesitated, we moved with purpose.

Aaalyin] GULWAN Bl A las
Gl Elacgo jaal

@ zaan

° O7.92.34.67.84
05.54.63.73.45

Our team secured a renowned professional model, orchestrated a full on-

site production with our creative partner 3CHRA, and crafted a polished a7 a
advertising spot overnight. Simultaneously, our designers produced two e

refined visuals and an eye-catching Reels cover, while our media | O

strategist launched a highly targeted campaign designed for immediate

traction. Within a single day, we transformed pressure into precision. This A Q 5 0
wasn't a rush job. It was a case study in creative control, executed at \ J

speed. This was not improvisation. This was VBX. J

SERVICE



https://www.instagram.com/reel/DJ91KGjolhY/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DHoQv5piZUW/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
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9,297 likes 9,297 likes 9,297 likes

View all 165 comments View all 165 comments View all 165 comments

11 HOURS AGO 11 HOURS AGO

@ Add a comment... Post @ Add a comment... Post @ Add a comment... Post

Creation of visuals for the social media platforms of La Cité Asiatique restaurant. The
objective was to promote their special offers and events through eye-catching and
impactful posts, while staying true to the client’s visual identity.

SOCIAL MEDIA POSTS DESIGN




VISIOOBRANDX Presentation  Services & Process Partners (MasterWork5> Contacts

QE»:/

(i

Signature_dz

Sipslote - Restauant Siggaiue

VAL D'HYDRA - ALGER

[Pestauont Siggaitie

ALD'HYDRA - ALGER f : | P
w A\ ° Ramadan
A s

e =" " GO0ODA | re:conn
' = 2500DA a0

- ey - ; T e
i A E I o, L : Ei
| o oS
0 - e a A 4' Des plats sains, frais et délicieux en

FORMULE BUFFET A VOLONTE

Seront proposés (ftou

Dosioon Siggolic 2.

VAL IVHY DRA - ALGE "

Qv A QY
4 9,297 likes
Il 165 comments View all 165 comments
' Q v N 11 HDARS AG0
@ Ad Past 9,297 likes @ Adda<gmment... Post
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@ Add a comment... Post

Design of high-end visuals for the social media platforms of the fine
dining restaurant Signature. The goal was to highlight the quality of
ne dishes and special offers, such as the Ramadan buffet, through
>gant and refined communication aligned with the premium

ge of the establishment.

SOCIAL MEDIA POSTS DESIGN
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SIGNATURE - MASTERWORKS

BOULANGERIE ET PATISSERIE

.
Signature
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PACKAGING & SACHERIE

“

9,297 likes

View all 165 comments

11 HOURS AGO

Qv W

9,297 likes

@ Add a comment... Post

View all 165 comments

11 HOURS AGO
We collaborated with EcoBag to develop a vibrant and impactful branding campaign that highlights
their commitment to sustainability and freshness. From reusable packaging to modern aesthetics, our
visuals tell a story of convenience, cleanliness, and environmental responsibility. This project showcases
our ability to craft culturally relevant, visually appealing content that resonates with eco-conscious
consumers and elevates everyday products into lifestyle choices.

@ Add a comment... Post

SOCIAL MEDIA POSTS DESIGN
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PACKAGING & SACHERIE

We worked with EcoBag to create a packaging solution tf
sustainable as it is visually appealing. Clean graphics, eco-fi
materials, and culturally relevant cues come together to turn
everyday essentials into lifestyle must-haves.

\

0%

PACKAGING DESIGN
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VISIOBRANDX

((\'— We build legacies.

TOGETHER, LET'S SHAPE IDENTITIES THAT RESONATE, DRIVE POSITIVE
CHANGE, AND LEAVE A MARK.

Ready to make your vision unforgettable?

Reach out to us today!

— E——
SALES BUSINESS INQUIRIES:
Q #2135 49 95 36 32 CONTACT@VISIOBRANDXAGENCY.COM

KACIMASSILAOUDIJIT@VISIOBRANDXAGENCY.COM VISIOBRANDXAGENCY.COM



VISIOBRANDX

LIFE IS FULL OF OPPORTUNITIES YOU JUST HAVE TO MAKE
THE RIGHT CHOICE.

E CONTINUED ...



